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Kuala Lumpur is best city in the world to live in, according to expats

Expatriates rank Singapore as the fifth best city to live and
work in, while Kuala Lumpur takes first place this year,
according to a recent survey.

Climbing the ranks: Many expats have named Kuala Lumpur the
best city in the world to live and work in, beating 56 other cities on
the list, including Sydney, Singapore and Dubai, according to the
InterNation poll.

Kuala Lumpur was ranked eighth in the same survey conducted in
2020. Other Asian cities mentioned in the top 10 include Singapore
at No. 5 and Vietnam’s Ho Chi Minh City at No. 6. Meanwhile,
respondents ranked Bangkok at No. 11 and Hong Kong at No. 46.
Tokyo was placed in the bottom 10 at No. 53, along with other cities
such as New York, Moscow, Paris, Istanbul and Rome.

The survey: InterNation, the world’s largest global expat network
with over 4.3 million members, asked more than 12,000 people from
174 different nationalities living in 186 countries and territories in
January how they would rate “the quality of life, ease of settling in,
personal finance and working abroad” for the cities on the list.

Some of the aspects that respondents were asked to consider
included healthy environment for the Quality of Life category,
language barriers for the ease of Settling In category, affordable
healthcare for the Personal Finance category and job security for
the Working Abroad category.

Around 85% of the respondents said they are “happy with life in
general” in Kuala Lumpur, while 65% said “making friends is easy” in
the Southeast Asian city. Respondents were also happy with the
working hours and work-life balance in Kuala Lumpur. However, not
many were satisfied with the political stability, personal safety, public
transportation and the urban environment in the city.

While Singapore scored high on the Quality of Urban Living Index
(3rd), particularly in politics and safety, about 43% of respondents
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find the city-state's healthcare unaffordable despite receiving high
ratings in quality and availability. The Southeast Asian city also
scored low in Urban Work Life Index (37th), specifically in working
hours and work-life balance, and Local Cost of Living Index (43rd)
due to the high cost of housing.

Ho Chi Minh City was placed in the bottom 10 for the Quality of
Urban Living Index even though it received high ratings in four
indices, specifically Local Cost of Living (2nd), Finance and Housing
(2nd), Urban Work-Life (10th) and Getting Settled (10th). Around
65% of respondents attributed the low rating to transportation
issues.

Bangkok, which barely made the top 10, received low ratings in the
Quality of Urban Living Index (43rd) due to “pollution and
environmental concerns,” as well as the few career opportunities
available for expatriates.

Although Shanghai scored high in the job and transportation
subcategories, the survey result ranked the city 27th in the Getting
Started Index, with 75% of the respondents saying it was difficult to
learn the local language.

Hong Kong, which ranked 46 out of the 57 cities in the list, received
a low rating for the Local Cost of Living, with 78% of the respondents
reacting negatively and 83% finding housing unaffordable. They
were also unsatisfied by the work-life balance in the city and working
hours. Another factor why Hong Kong received a low score in the
survey was due to the political situation in the city.

Last on the list for Asia list is Tokyo, which many respondents
deemed to be one of the worst cities to live in this year. The majority
of respondents cited communication as one of the issues they
encountered in the city, with 75% saying it was difficult to learn
Japanese and 54% finding it hard to live in Tokyo without speaking
the local language. Around one-third of the respondents voted
negatively to the working hours in Tokyo, and 32% said they were
unhappy with the work-life balance.

https://news.yahoo.com/ : 9th December 2021




Exploring the Rise of Travel Among Malaysian Millennials

HREKXDFE— Rk E

Exploring Malaysia’s NicheTourism Segment:The Rise of ABREFHELT —HRNEHITE, BRIFXAL
MillennialTravel, aWebinar was conducted byTourism Malaysia with BI/NARIRIFL KR FE—RRBFHME, Mg
the active participation of professionals of the tourism industry and B WELIET FALRFLE L ALTMFENRES
students alike. Other than sharing and discoursing on the risingtrend 5 ¢ BT 2ZEARWTFE—RKKRTHLABERE
of travelling amongst millennials and it's potential, the webinar that & 71, LIF2021F7HA8BETHHMEBMIT=E
was held on July 8, 2021 also discussed the importance of promoting i€ TH#HI XRE/NHNIRF~R2Z2EBBEE, Uk
niche tourism products, as well as how best to incorporate more fI7 AILEREESNRMEEREGE B Ml
sustainable practices as we prepare to restart tourism once our HE WFZHNiEEERYMEIFEMNEE.
country achieves herd immunity.

Maintenance Works During Lockdown
FEEE A R BT 4 TE

The dedicated LexisTeam decided to make full use of the
latest lockdown with ongoing repair and maintenance works, in
preparation to open its hotels and resorts to guests. Structural
and in-house repairs, landscaping and water proo ng work,
housekeeping maintenance, air conditioning and sewage
treatment plant servicing, deep cleaning and treatment of
pools and buggy servicing, were conducted at Lexis Port
Dickson, Grand Lexis Port Dickson and Lexis Hibiscus Port
Dickson. Great job to the LexisTeam for their hard work and
dedication, in ensuring everything runs smoothly, so that
guests can be satis ed and have a great experience on their
next Lexis staycation.

ATUERZENBEXAGHNEBRERHER —WORE, B
IHMARAMRER DA ARENOHENER, E&#TEM
®ETIIF, I FHNEANIEEETEWMRBLERE
[E. MEELXABBEERDEAT XIE (WA HEGREE)#
TEHEEMANEE. RWELN BAIME XHEE. TF
MFKAEEE., KUREBS. UWRENELE. FERB
EWAEAMARMNOFESIANMAH, RETESTETN HNRE
M, AATHR-EBIRFHH#T, LEFNHT—IT
FZREBEMESHLRRE!
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Hospitality to See Signs of Recovery by Year End
ki A% F S ERAT IR & 75

With the cessation of travel ban and success in our nation’s vaccination effort, the glass is looking half full for the local
travel and tourism industry. Optimistic industry experts state that things are looking up and foresee a full recovery for the
industry by the end of 2022. After being on lockdown for more than a year, there is clearly an accrued demand from
travellers everywhere to start travelling again. With this in mind, it opens up a wide opportunity and endless possibility for
stakeholders to plan and launch intriguingly eye-catching promotional activities targeted at Malaysia's key visitor market.
Whether its domestic travellers who are looking to trim down on their budget and make the most of the impressive list of
destinations at our doorstep, or international travellers who has yet to discover the beauty of Malaysia or eager to return

for another visit, we need to ensure that our country is their next destination of choice.

MERFESHNEALIMREADERTEHEEEMEOLER, WEMKRFIREBINEZILARI+5F
M AAERRFHEBABERERTFR, HFA A ZTLELRE202ER2AEREHU—FS2E, MR
ERREBENARBRTHFIR URAUESKEB L, IXTRENRBLHFEEXERBRTIEEAONENE
FREATREM, Ikt T UEZEN RN NBEE U S RETEIEFRETIARSNBEEEEDN . CREIRBEME LK
HERMFREUMRFETFTEREAEERNENIRFNEAKREN FRERINIIRBEIRFEREBLEEHR
SERBIMNESSERN RMNBAELESRAARIRBLMAAMI T —RIRENENHBEHE.




MOTAC’s Announces Recovery Plan

DRALRRE. ZARMEBERSHITH

A detailed recovery plan to be carried out by Tourism Malaysia was recently announced by the Ministry of Tourism,
Arts and Culture in order to resuscitate the national economy through the tourism sector. According to YB Dato’ Sri
Hajah Nancy Shukri, the plan that will be actively supported by numerous agencies and stakeholders like airline
companies, tourism related agencies, transportation and private companies consists of three cores:

¢ Restore confidence to travel

* Revive domestic tourism

* Maximise resources

The plan will also feature collaborations with non-government organisations like Malaysian Association of Hotels (MAH)
and Malaysia Budget Hotel Association (MyBHA). Tourism Malaysia in partnership with MAH and e-market platforms
will organise campaigns to promote holiday and hotel packages that is targeted at boosting hotel occupancy, especially

low-occupancy hotels located in city centres.
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COVID-19 a Blessing in Disguise
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Tourism Malaysia's Deputy Director General Datuk Musa Yusof has recently referred to the current pandemic as a
“blessing in disguise” According to him, this period of time has allowed government agencies and other stakeholders to
reset Malaysia’s tourism industry by discussing potential reset strategies and reconsider destination appeal. “This is the

time to review product qualities and, in a way, decide what markets (to focus on) and then to reinvent or repurpose the
products, as well as to look into different ways of marketing,” he added.

DRATREREBEZERFE LRAXSEFUFNEEREER"EHKRT, FAIERE" . I8 X 8 1L BTN
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Construction in Good Progress, Reaching Level 48
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Kuala Lumpur Metro Group
HEEBH &R

« A trusted brand name of excellence — MEBE P A R
« The multiple award-winning company LIS #ZE R AT {S MR EINBRKEELR

LEXIS HIBISCUS PORTDICKSON &k #& I« k4rik

A GUINNESS WORLD RECORDS® HOLDER
TR R FRHAF

* Most swimming pools in a resort = & % # kb g BARAT

* Most overwater villas in a single resort « #& % K 7| ¥ 69 BB A

DEVELOPER JF & % CONTRACTOR & &L OPERATOR #£7&

K METRO' LEXIs"

HOTEL GROUP

KUALA LUMPUR METRO

Kuvala Lumpur Metro Group China State Construction Lexis Hotel Group
F AT R EngIrg-Corp: e CER ) ES:i
W [ 2 R A A TR 5]

Lot 11-3, Level 11, Tower Block,

Level 15, Pavilion Tower, TE (L) ahHHRBER Menara Milenium,
75 Jalan Raja Chulan, 42, ki 15685 8 Jalan Damanlela, Bkt Damansara,
50200 Kuala Lumpur, Malaysia +021 - 6169 1998 50490 Kuala Lumpur, Malaysia
+603 - 2144 7768 +603 - 2082 0333
www.kimetropolitan.com WWW,CsCec.com Www. lexis.my
IMPERIAL LEJKIS’ %;)(IB HIBISCUS® ROYAL LEXIS' LEXIS' GRAND LEXIS
KUALA LUMPUR PORT DICKSON PENANG KUALA LUMPUR PORT DICKSON PORT DICKSON
LEYIS ULTIMA’ LEJIS TOWER" LEIS INTERNATIONAL
PORT DICKSON PORT DICKSON PORT DICKSON PORT DICKSON

Resort website :
www.lexishibiscuspd.com www.lexissuitespenang.com

www.grandlexispd.com www.lexispd.com

Developer Website : www.kimetropolitan.com
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